FRONT END WEB & UXD

BRITTANY WALLACE




“Design is where | turn chaos into
calm. Every line, every color has a
reason to exist.”

ORIGIN STORY

Hi, I'm Brittany Wallace, a front end web and
UX designer who creates digital spaces that
feel thoughtful, inviting, and real. I'm
finishing my degree in Graphic Design at
Eastern Washington University, where I've
learned how structure and storytelling work
together to shape a user’s experience.

My favorite projects are websites that blend
emotion with logic. Where colors, type, and
layout guide people through something that
feels effortless. | like dark, moody design
with soft light moments that pull you in. |
draw inspiration from music, gaming, and the
kind of quiet energy that lives online late

at night.

| value loyalty, honesty, and clear
communication. | use design to connect
ideas and people, and I'm learning how to
turn my ADHD into creative focus that
keeps me driven. Coffee is basically part
of my workflow.

www.brittanydesigns.com
wallacebl20@gmail.com
509.322.5086



2024 SFCC GRAD SHOW WEBSITE

The SFCC 2024 Grad Show website marked 25 years
of design graduates from Spokane Falls Community
College. My goal was to make a site that felt like a
celebration of creativity but stayed clean and easy
to explore.

| designed the layout in Figma and built it with
WordPress using custom HTML and CSS. The
focus was on accessibility, responsive design,
and a consistent visual rhythm that let each
student’s work shine without clutter.

My Role: Web and UX Designer
Tools: Figma, WordPress, HTML,
CSS, Illustrator, Photoshop
Timeline: Spring 2024




2024 SFCC GRAD SHOW WEBSITE




2024 SFCC GRAD SHOW WEBSITE

Wireframes: Created low-fi layouts in Figma for clear
navigation and strong visuals.

Visual Design: Used a clean, type-driven style with
the 2024 theme palette and bold headers.

Development: Built a responsive site and mobile
app in WordPress with custom HTML/CSS.

Testing: Ensured accessibility, compatibility,
and fast load times.




2024 SFCC GRAD SHOW WEBSITE

The final site successfully launched in June
2024 as the official SFCC Graphic Design
Grad Show platform. It featured student
profiles, portfolio previews, event
information, and a gallery celebrating

25 years of design graduates.

The site received strong feedback for its
clarity, usability, and cohesive presentation.
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https://sfccdesign.com/2024gradshow/

NOCTURNE BRAND IDENTITY

Nocturne Design Co. is my personal brand,
inspired by the balance between elegance and
mystery. It's a creative space that blends my
love for dark color palettes, minimal design,
and subtle motion into a professional identity |
can grow with.

| created the full brand identity and website
concept in Figma. The process included

designing a logo, color system, and prototype Whispers of Flavor
that focused on a clear hierarchy and
meaningful visual flow.

My Role: Brand and UX/UI Designer
Tools: Figma, lllustrator, Photoshop,
ChatGPT, Sora

Timeline: Winter-Spring 2024



NOCTURNE BRAND IDENTITY
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NOCTURNE BRAND IDENTITY

Visual Identity: Designed a custom
wordmark and icon system; built a moody
color palette featuring deep purples,
charcoal blacks, and warm neutrals.

Website Design: Built wireframes and
high-fidelity mockups in Figma; focused
on clear hierarchy, white space, and
subtle animation cues.

Refinement: Tested color and typography
across dark and light modes to ensure
accessibility and balance.



https://www.figma.com/proto/iKfFfrtzW29pHrlpbbFaZH/Nocturne-v2?page-id=0%3A1&node-id=1-1018&viewport=25%2C134%2C0.04&t=B9NYEWwHkACeWScl-1&scaling=min-zoom&content-scaling=fixed

SUNSHINE CLUB LOGO DESIGN

The Sunshine Club logo was created for a
workplace team focused on positivity and
appreciation. | designed a playful, professional
mark that could be used across digital and
print platforms.

The project involved multiple rounds of client
feedback and refinement to make sure the
logo stayed clear, scalable, and aligned with
their existing brand colors.

My Role: Logo Designer
Tools: lllustrator, Photoshop
Timeline: Summer 2023



SUNSHINE CLUB LOGO DESIGN
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SUNSHINE CLUB LOGO DESIGN

Client Collaboration: Presented drafts, gathered
feedback, and refined the design through multiple

revisions until approved. 'b ﬂ é‘:‘?

Typography & Color: Used a playful typeface with I:] Fle "\T_"
a clean layout and a blue-orange palette for trust,
energy, and positivity. Os)unsﬂ!ne

Finalization: Simplified details for scaling and C&lb ‘the
added finishing touches for print and digital clarity. S u n S h I ne'

@the club

ine "Sunshine (STF‘G

unshine

a— Club



SUNSHINE CLUB LOGO DESIGN

The final approved logo perfectly captured the
group’s upbeat personality. It's now used on
workplace materials, announcements, and event
signage. The design reflects collaboration,
refinement, and attention to feedback, skills |
continue to build as a designer.

Reflection:

This project taught me how to communicate
with a real client, take feedback professionally,
and translate abstract ideas into a finished visual
identity. It also reminded me how small design
details, color, type, proportion, can completely
change a logo’s tone and feel.



www.brittanydesigns.com
wallacebl20@gmail.com
509.322.5086



