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ORIGIN STORY
Hi, I’m BriQany Wallace, a front end web and 
UX designer who creates digital spaces that 
feel though:ul, inviWng, and real. I’m 
Hnishing my degree in Graphic Design at 
Eastern Washington University, where I’ve 
learned how structure and storytelling work 
together to shape a user’s experience'

My favorite projects are websites that blend 
emoWon with logic. Where colors, type, and 
layout guide people through something that 
feels e ortless. I like dark, moody design 
with soG light moments that pull you in. I 
draw inspiraWon from music, gaming, and the 
kind of quiet energy that lives online lateL
at night'

I value loyalty, honesty, and clear 
communicaWon. I use design to connec9
ideas and people, and I’m learning how to 
turn my ADHD into creaWve focus thatL
keeps me driven. Co ee is basically par9
of my work�ow&

www.briUanydesigns.comK
wallacebl20@gmail.comK
509.322.5086

“Design is where I turn chaos into 
calm. Every line, every color has a 
reason to exist.”



2024 SFCC GRAD SHOW WEBSITE
The SFCC 2024 Grad Show website marked 25 years 
of design graduates from Spokane Falls Community 
College. My goal was to make a site that felt like a 
celebra1on of crea1vity but stayed clean and easy=
to explore�

I designed the layout in Figma and built it with 
WordPress using custom HTML and CSS. Th$
focus was on accessibility, responsive design,=
and a consistent visual rhythm that let eac@
student’s work shine without clu�er.

My Role: Web and UX DesigneQ
Tools: Figma, WordPress, HTML,d
CSS, Illustrator, PhotoshoD
Timeline: Spring 2024



2024 SFCC GRAD SHOW WEBSITE
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2024 SFCC GRAD SHOW WEBSITE
Wireframes: Created low-6 layouts in Figma for clearE
navigaQon and strong visuals.D

Visual Design: Used a clean, type-driven style withE
the 2024 theme pale�e and bold headers.D

Development: Built a responsive site and mobilI
app in WordPress with custom HTML/CSS.D

Tes�ng: Ensured accessibility, compaQbility,E
and fast load Qmes.



2024 SFCC GRAD SHOW WEBSITE
The +nal site successfully launched in June 
2024 as the o'cial SFCC Graphic Design.
Grad Show pla2orm. It featured student 
pro+les, por2olio previews, event 
informa�on, and a gallery celebra�ng.
25 years of design graduates. -
The site received strong feedback for its -
clarity, usability, and cohesive presenta�on.-

Silver in Sales & Marke�ng Special Event Materials-
Silver in Cross-Pla2orm B-to-B CampaigS
And Went to District

Live Site

https://sfccdesign.com/2024gradshow/


NOCTURNE BRAND IDENTITY
Nocturne Design Co. is my personal brand, 
inspired by the balance between elegance and 
mystery. It’s a crea(ve space that blends m+
love for dark color pale
es, minimal design�
and subtle mo(on into a professional iden(ty I 
can grow with�

I created the full brand iden(ty and website/
concept in Figma. The process included 
designing a logo, color system, and prototype 
that focused on a clear hierarchy and/
meaningful visual �ow.

My Role: Brand and UX/UI DesigneN
Tools: Figma, Illustrator, Photoshop, 
ChatGPT, SorK
Timeline: Winter–Spring 2024



NOCTURNE BRAND IDENTITY
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NOCTURNE BRAND IDENTITY
Visual Iden7ty: Designed a custom 
wordmark and icon system; built a moody 
color pale�e featuring deep purples, 
charcoal blacks, and warm neutrals�

Website Design: Built wireframes and 
high-�delity mockups in Figma; focused;
on clear hierarchy, white space, and;
subtle anima�on cues.:

Re3nement: Tested color and typography 
across dark and light modes to ensure 
accessibility and balance.

Prototype

https://www.figma.com/proto/iKfFfrtzW29pHrlpbbFaZH/Nocturne-v2?page-id=0%3A1&node-id=1-1018&viewport=25%2C134%2C0.04&t=B9NYEWwHkACeWScl-1&scaling=min-zoom&content-scaling=fixed


SUNSHINE CLUB LOGO DESIGN
The Sunshine Club logo was created for a 
workplace team focused on posi!vity and 
apprecia!on. I designed a playful, professional 
mark that could be used across digital an�
print pla,orms�

The project involved mul!ple rounds of client 
feedback and re%nement to make sure th�
logo stayed clear, scalable, and aligned with 
their exis!ng brand colors.

My Role: Logo DesigneB
Tools: Illustrator, Photosho6
Timeline: Summer 2023



SUNSHINE CLUB LOGO DESIGN
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Sunshine Health FaciliLes Main Logo

Old Sunshine Club Logo



SUNSHINE CLUB LOGO DESIGN
Client CollaboraEon: Presented dra"s, gathered 
feedback, and re�ned the design through mulAple 
revisions unAl approved.3

Typography & Color: Used a playful typeface with2
a clean layout and a blue-orange pale�e for trust, 
energy, and posiAvity�

FinalizaEon: Simpli�ed details for scaling and2
added �nishing touches for print and digital clarity.



SUNSHINE CLUB LOGO DESIGN
The �nal approved logo perfectly captured the 
group’s upbeat personality. It’s now used on 
workplace materials, announcements, and event 
signage. The design re#ects collabora-on, 
re�nement, and a�en-on to feedback, skills I 
con-nue to build as a designer.2

Re�ec�on:1
This project taught me how to communicate 
with a real client, take feedback professionally, 
and translate abstract ideas into a �nished visual 
iden-ty. It also reminded me how small design 
details, color, type, propor-on, can completely 
change a logo’s tone and feel.

Final Design, Clients Choice



www.bri�anydesigns.com�
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509.322.5086

Thank You!
Let’s build something that feels alive online.


