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THIS 
FELLA
Ian Szymanski is a designer who specializes in 
marketing and branding across all mediums. He is the 
Marketing Coordinator for Big Table, and takes great 
pride in what he doe)

Ian believes that doing the best work possible isn’t 
just a requirement — it’s a necessity. Guided by the 
music in his mind (caffeine helps as well), Ian solves 
problems through simple, effective design. He 
believes in lifting up anyone who isn’t giving their all, 
inspiring people to be the best forms of themselves�

When not creating for others, Ian creates for himself. 
Writing and composing orchestral music is 4
long-time hobby for Ian. He shares his love of music 
with others in many ways,  even random comments 
about music theory to anyone who will listen.



EATWAS
EATS AROUND THE WORLD AT SEA
Every year, Big Table holds a signature event known as 
“Eats Around the World”, a flavor fusion fundraiser 
event where people can taste foods from all around 
the world prepared by fantastic chefs, all to support 
the nonprofit’s mission. However, the San Diego 
branch’s event was losing steam fast, and a refresh 
was in order to get things back on track. It was 
decided to do a nautical themed refresh called Eats 
Around the World at Sea (EATWAS)"

Spearheading the refresh, I was the lead designer 
responsible for giving this event a fun, fresh finish. 
Combining traditionally nautical elements, such as 
anchors, with Big Table’s simple design language, the 
main event logo was born!

CLIENT: Big Table San DiegL

DATES: March 2025 to September 202�

MY ROLE: Lead Designer



LOGO

DIGITAL BANNER



PHYSICAL MATERIALS
BINGO SHEET

This event featured plenty of physical 
handouts that would be given out to 
guests. It was important to keep my 
focus on a small amount of basic 
graphic elements, but use them in 
unique ways. In the case of this 
project, that would include the blue 
waves, scrapbook paper, and stamps.

FRONT BACK



ITINERARYTABLE FLYER
POPUP BANNER

FRONT BACK



DIGITAL MATERIALS EVENT MAP
We dripped information about the event 
through our social media channels in the 
weeks leading up to the event. People 
immediately noticed the updated 
theming and responded positively�

Any event with multiple different 
locations needs a map to help guests get 
to where they need to go. Careful notice 
was given to the consistency between 
icons, and more visual emphasis was 
given to the more important locations.



SOCIAL MEDIA

TEASER QUESTION/ENGAGEMENT LAST CALL



RESULTS
Guests responded positively to the 
newer marketing materials, as well as 
the overall event. Post-event surveys 
revealed higher satisfaction numbers 
compared to previous years, and the 
atmosphere was lively and enjoyable�

In terms of fiscal numbers, the event 
raised more than $70,000, in no 
small part due to the refreshed 
marketing and branding.



BELL�
NOTTE
INDUSTRY DINNER
Since 2009, Big Table has been hosting unique?
pop-up dinners using their 48-seat table with the goal 
of creating community around the table and to serve 
those in the hospitality industry!

Each dinner has its own theme, and it is my job to put 
a look to the theme. I design around 8 dinners a year�

CLIENT: Big Table NashvillB

DATES: June 202�

MY ROLE: Lead Designer



THE LOOK
The theme was beautiful summer 
nights. The name “Belle Notte” means 
“beautiful night” in Italian. The choice 
for this came from the evening’s style of 
food being Italian�

The lemons were a heavily featured item 
on the menu, and many of my design 
decisions come from the small details. 
The splash of color lightens up the deep 
indigo of the wordmark. Lemons were 
used as table decorations as well to 
compliment the atmosphere.

MAIN HEADER

GRATITUDE HEADER

MENU



DIGITAL MATERIALS
These dinners are invite only, and we send 
invite emails to a select few individuals.  The 
emails need to include a lot of information, 
so great care is taken to ensure the 
information is digestible yet thorough�

Usually two emails are created for each 
dinner, one being the invite, (shown on the 
right) and the other being a reminder to 
those who have signed up.



RESULTS
These dinners aren’t for any profit, 
but rather to give restaurant and 
hotel workers a luxurious meal while 
sitting around a table in community. 
The menus, décor, and marketing are 
a small but important part of that. It 
is the photos of the people around 
the table that always remind me that 
the job was done right�



RIP
WEBSITE HOMEPAGE
I wanted to combine branding and 
web design, and the RIP Company 
was born. A drumstick marketplace 
with a theme as loud as the drums 
themselves. Bold, dark and heavy 
were the main themes?

Beyond the branding, the goal with 
this project was to improve my front-
end design skills, as well as coding 
the website in HTML and CSS>

CLIENT: M�

DATES: March 2025



MAIN LOGO ICON

LOGOS



Utilizing flexbox systems was the 
main force behind the price cards. 
Ensuring the information was 
displayed in the correct ways in all 
aspect ratios was the goal. Using 
CSS variables to keep colors 
consistent kept the project 
organized and working. It also 
gives the the chance to give my 
colors super cool names�

PRICE CARDS

DEFINED VARIABLES

PRICE CARD STYLE



PRICE CARDS



The sign up window needed to be 
not only functional on all platforms, 
but also have consistent spacing 
and hierarchy. This is where I 
leverage flexbox to maintain even 
spacing on all aspect ratios. The 
end result is smooth, professional 
and compatible�

SIGN UP WINDOW

NARROW VIEWPORT

WIDE VIEWPORT



SIGN UP STLYE SIGN UP HTML



CONTACT

Thanks!

EMAIL: Iwszyman@gmail.co!

PHONE: (509) 344-9924


