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About Me

Emilee Lendon

I'm Emilee Lendon, a designer who believes
strong design begins with clarity and purpose.
My background in graphic design has evolved into
creating work that balances visual appeal with
real world function. I earned an associate degree
in Graphic Design from Spokane Falls Community
College and graduated with a bachelor’s in Visual
Communication Design from Eastern Washington
University, completing minors in UX Design and
Graphic Design.

I approach each project with intention, whether
designing for print, digital, or brand identity. Skilled in
Adobe Creative Suite, Figma, and WordPress, I bring
thoughtful ideas to life across platforms.

I'm drawn to projects that connect and inform, using
design to simplify, engage, and improve how people
interact with information. Great design, to me, should
look good, work well, and feel purposeful from start
to finish.
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Pet Vitals

UX | Mobile App

Overview

Create a simple, distraction-free app to help pet
owners manage medications, vet records, diet,
allergies, and emergency care. The goal was to build
a tool that makes health tracking easy to use and
accessible without overwhelming users.

Dates: February - March 2025

Methods / Tasks Tools

- UX questionnaire - Figma
- Empathy mapping

- Competitive assessment

- Wireframing and prototyping

- Testing and iteration



TEAM: Who needs to be involved?

Emilee Lendon

BUSINESS GOALS: What measurable outcomes do we target?

« Improve pet medication adherence by making reminders
intuitive and easy to set up.

« Increase daily app engagement by ensuring users check and
interact with their pet’s health schedule.

* Ensure a seamless pet health tracking experience with a
clean, modern, and user-friendly interface.

USER GOALS: What do we know about our target users? What
do we still need to know about them?

+ What We Know:
» Target users are pet owners with pets on medications or
specific health needs (allergies, chronic conditions).
« Many pet owners struggle to keep track of multiple
medication schedules and vet appointments.
o Users prefer clear, actionable reminders rather than
cluttered apps filled with articles or ads.
« What We Still Need to Know:
» How do users currently track their pet's medications? Do
they rely on memory, alarms, or manual logs?
« What frustrations do users have with existing pet health
tracking apps?
« What other health-related tools would they find useful
(vet appointment booking, pet weight charts, emergency
guides)?

STRATEGY: Why will people choose us over the alternative?

» Sleeker, distraction-free design compared to cluttered pet
health apps.

« Focused on pet health tracking, not generic pet articles or
promotions.

* Medication-first approach that helps owners keep track of
pet prescriptions, shots, and treatments.

« Easy-to-use dashboard that centralizes vet records,
emergency care info, and pet-specific tracking features.

TASKS & SCENARIOS: What are the key work flows?

Planning & Discovery

UX Questionnaire @
1

Research: Choose Two

Competitive Assessment Persona
Comparative Assessment °: Empathy Map QI
Surveys Interviews
Content Patterns

Lo-Fi Design: Choose Two

Interactive Wireframes Sketches

Decision Tree/User Flow Storyboards

Testing

Black Hat Session o Quick & Dirty Usability o

Hi-Fi Design

Interactive Prototype (]

Pet Vitals

UX | Mobile App

Planning

I started this project with a UX questionnaire. It
helped outline the key goals for the app and gave
insight into who I was designing for. The questions
focused on user needs, current frustrations, and
what features would actually help with pet health
management. It also guided early decisions about
workflows, priorities, and what problems the app
needed to solve first.



1. Who are you emphasizing with?

schedules and may forger d
chirered and difficult to use.

» Person: Pel owners who need a reliable way Lo manage Uheir pel’s medicatons,
health records, and emergercy care information,

* Situation: They struggle to keep track of daily, weekly, and monthly medication

ar et visits, They zlsn find existing z2pps

*+ Role: Responsinle pet owners wha want ta stay on tap of thelr pet's
Ith without extra distractions or cemplicated interfaces,

6. What do they HEAR?

= \ets reminding them ta stay consistent with per medications, but
no easy way b track .

= Dtner pet owners sharing hacks for remembering medication
schedules (sticky notes, alarms, nateboaks),

= Advertisernents rem pet health appes that facus mare cn

insurance and content han actual pet health managemant.

Mixed meszzges on the internst about pet-safe medications and

BMErgency care.

5. What do they DO?

2. What do they need to DO?

= Selup medication reminders te ensure the

niever miss a dose.

= Track vel visils, vaccines, and medical histery in one place.
+ Quickly access emargency care information {lirst aid, CPR, pet-safe

medicarions).

= Manitor diet, weigne, and allergies 1o improve pet health,
= Find & selution thatis simple, reliable, and sasy ta check daily.

7. What do they THINK and FEEL?

PAINS

= Struggling to track multiple pet

medicatiens withaur a
serucured system

= Feeling overwhelmed by pet

health apps that fecus mere on
cartent thar usabiliy.
Frustrated with vet records
scattered across multiple
plarforms,

= Lincertain about what ta da in

pet emergendies

GAINS

+ Want a dedicated, streamlined
e health app that keeps
wveryLhing in one place.

Meae structured medication
tracking that supports daiby.
wizekly, and

menthly schedules,

= Appreciate 2 clutter-free
Interface that facuses on pet
health first, without
distraclicns.

Weould feel mora contident as
a pet wner if they had quick
access to emergency care info,

Other

i razing.
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= Hany Faree tried homan medica: n R ncer 3065 *or el pels. bt they ack vet
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= Set phane alarms ar use sticky notes to try and remember medications,

= Rely on vet appointment reminder emalls but forget day-to-day medication tracking.

+ Lock up emergency pet heallh advice last-minute, often finding conflicting infermation.

+ Search for better pet health tracking appe but find them wo cutterad or missing key features.

3. what do the SEE?

+ Existing pet health apps that are cluttered with

al networking features.

ion reminders that sre toa basic or not

2le enough far different schedules.

= Vet records spread across multiple places (emails,
arinteuts, ar vet affice apps),

= Alack of clear, petspectfic first ald and emergency
guides,

4, What do they SAY?

+ "lwish | hac a simple way to remember my pets medication schedule”

+ I need to b
diffarent p

et want te dig theeagh 2o app full of randam aet armicles— | just
need health infa.”

hard to remamber when my pet's next vet visit or vaco ne 5 dus”

what human medications are actually safe for pers in an emergency

multiple med cations on different schedules for

‘ Competitive Assessment

Tracking &

Basic remirdens, bul lecks lexiblily lor
ffermat mediak

Mo medicalion reminders—only logs past

Robust medication tracking, but Ul is

Limitad madicatian remindars, more.

Dacent medicat on remindees, bl ng

Ho cadicated medication reminder

nttps:{docs.google. MSEv Yy ZDeh13nkKCgidarg? j4_0by
App Name Design & Visual Appeal  Navigation & Usahbility Medicati
FetDaak Modermn bul clullered with Mavigeton & decent bul
2 manasive aomtel et i d
Lo and nticles
Pawptinl Simpie, clean design focused on  Easy i navigate bal Emiled
et profiles Fanturrs autside reeord tronsments
samgr
pets Functional aul culdated inlerface. Comalex nevigation with log
many optons cardusing.
WisVet Palishes but generic doslgn. Simpia navigalice, mosily
wal-locused, tocused on vel visils.
My Pat Remindars Basls dasign, leca paleh Mary slmpla navigaticn, but
rinimal features. tracking for past doses.
CagrCluud Muoder U bul foels ihe a lilvess  Mavigaton & decent bul lavers
app mare than a health trac<er.  finess features cuer medical  system.
ares

Health & Vel Record Management Emergency & First Aid
Steong vet record lracking with appomtment  No Jedicaled firs! aid or

raguest,

Strong record storage but no prosctive
1

rncking

Tracks uet recoeds, weight, and diet.

Goad record stomge, itegrated with vat

Tbvnrhs,

Na wal recards ar medec) history tracking

et visits,

Tracks weighl, exendies, and mweals, bulnel Mo fisd gid o emsigency
% sect

pat-satn de. remiove

Mo smergancy care fools o
ke

Improva reminder system and

Add active iracking & remnders
foor

Infegrated with vel officeas for
easy tacord acoasd.

Has a besic emergency quice,

bt &l 1o fingl visual hicraechy

Mo first zid section.
Irackirsg sys:am.

No amerganey or st aid ke, Expand tracking beyond jusl

remindars.

il foutas fram filngss 1o
holistic pet haslth

Simplify nvdgation and imarave

Add a mors flexibie medication

Cman, focused design for pel

Most comprehensive pet
health tracking app

Graat for raminoars but not
much sise.

Buod fon kg excicise and
waight trencs

Weaknesses

Tixs BTy f0r-Tethelated
features (articles, pet insurance).

Larcks prosctive reminders &
rmesgenay infa

Ui is cluttered and difficult lo use
eMcienlly

Hat fecusnd on day-to-day pet
care—geared more toward vel
officas.

Limited Bcope—no haallh recond
L.

Mool wseul Far evsclical lrachineg or
sericus pat health nesds.

Pet Vitals

UX | Mobile App

Research

I created an empathy map to understand what pet
owners actually need from a health tracking app. A lot
of them are juggling multiple medications, vet visits,
and emergency info across different platforms. The
big takeaway was that users want something simple,
reliable, and focused only on what matters.

[ also did a competitive assessment of existing pet
health apps. Most were either too cluttered, lacked
proper tracking features, or were geared more
toward vet offices than everyday pet owners. That
helped me focus this app on clean design, daily use,
and making health info easy to access without digging
through extra content.
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Pet Vitals

UX | Mobile App

Lo Fi

I created a user flow chart and wireframes to map
out how people would move through the app and
interact with key features like reminders, pet profiles,
and emergency tools. This helped lay out the overall
structure and screen hierarchy early on.

They liked the reminders on the home screen and how
the app felt familiar, like a notification center. They also
suggested improvements like adding arrows to show
clickable elements, adjusting spacing for clarity, and
using more color to improve visual organization. That
feedback helped me refine the layout while keeping
the clean, distraction-free feel.


https://www.figma.com/proto/7rR6WiNIb3KNvS3lzJRZgT/UX-2-Project--5--Choose-Your-Own?node-id=3229-221&p=f&t=oPg7FshFQjvPLdn0-1&scaling=scale-down&content-scaling=fixed&page-id=5%3A5&starting-point-node-id=3229%3A221

My Pets

Kona

il Blue Heeler
"1 Weight: 48 lbs
= Medications: Yes

-~
Overall Health

Weight: 9 lbs

Diet: lAMs Indoor Cat Chicken Kibble

L%

Karma
Domestic Shorthair
‘Weight: 12 lbs
Medications: Yes

4 years

b
Upcoming Appointments
March 19th 2025 at Bam

Surgery

N

Vaccines

Feling Leukemia (1 YEAR)
FVRCP (1 YEAR)

Rabies Feling (1 YEAR)

.

Vet Records

October 28th 2024
Final Rabies Vaeeine

. Kaya

b e | Tellowlab
W Weight: 60 lbs
My Medications: No

Add a Pet

Wellness
Recent Visits

Pet Vitals

UX | Mobile App

Kooper
February 5th, 2025

[ January 8th, 2025

Kooper
December 12th, 2024

Hi Fi & Solution

Each screen was built to make daily health tracking
quick and stress-free. I made sure reminders are
front and center, pet profiles are easy to navigate, and
emergency tools are always within reach.

This solution ties directly back to the project goals. It
helps users manage medications, vet visits, allergies,
and health logs without clutter or distractions. The
updated color scheme, layout, and navigation all work
together to create a simple and reliable experience
for everyday use.


https://www.figma.com/proto/7rR6WiNIb3KNvS3lzJRZgT/UX-2-Project--5--Choose-Your-Own?node-id=3565-1225&p=f&t=42uQd8kqUuFmMFcx-1&scaling=scale-down&content-scaling=fixed&page-id=3565%3A1113&starting-point-node-id=3565%3A1225&show-proto-sidebar=1

Aquatic Pocket

UX | Watch App

Overview

Design a fun, stress-free virtual pet app that gives
users a simple way to feed, play, and care for ocean
animals. The goal was to create quick, rewarding
interactions that feel natural on a small screen while
keeping everything accessible and easy to navigate.

Dates: November 2024

Methods / Tasks Tools

- Goal setting and early sketching « Figma
- Competitive research - Adobe Illustrator
- Low-fidelity wireframes - Adobe Stock

- High-fidelity prototypes
- Usability testing and feedback



Goal & Audience

Our goal is to design and market a virtual
pet Apple Watch app. You might think of
this app like a Tomagotchi for today. Our
app will be fun and engaging without
feeling like a stressful chore for users.

We have two primary audiences:

1. Nostalgic Millennials: These users
were around for the OG desktop-based
virtual pets and early handheld device
pets. Today, they're feel priced out of
having children and/or pets but still like
the sense of satisfaction and joy that
comes from interacting with little beings
that rely on them for survival.

2. Teenagers and Gen-Z: These digital
natives are familiar with wearable
technology and find value in discovering
their unique identities. Virtual pets can
be a great way to explore what's
important to them while having fun.

Approvals & Milestones

Low Fidelity Prototype - Monday, May 20 at 1 p.m.
Outside User Feedback - Monday, May 20 at 1 p.m.

Style Tile - Wednesday, May 22 at 1 p.m.

High Fidelity Prototype - Wednesday, May 29 at 1 p.m.

Strategy & Tone

Engaging

i
+

Delightful

Our target users want to be happy and use
technology for fun and recreation (in
addition to work and many of the dull,
adult-ish things in life).

We need our interface to be fun and
delightful as possible while being limited in
size to a device worn on the wrist. Our
interface should be easy to interact with,
accessible, and quick to learn. Nothing
should distract from the simple joys of
taking care of and nurturing the virtual pet.
We want to promote engagement without
addiction to the app or stress.

Needs & Limits

Screen Dimensions: W: 198px; H: 242px
Platform: Apple Watch OS

Accessibility: Our interface needs to have
the option to change languages,
adequately sized buttons and sufficient
visual contrast

Adoption & Customization: Our app
needs to offer the user the opportunity to
choose their pet, name it and customize its
appearance and/or accessories

Additional Features: Our designers will be
able to choose a minimum of three more

Client Info

Company Name - Top Secret & Made Up
Address - 1111 Rudolph Ln, North Pole

Phone Number - 838.232.4976

Email - canttell@np.org

Aguatic Pocket

UX | Watch App

Planning

[ was given a project brief that explained the goals,
audience, and requirements for the app. It helped

me understand what kind of experience we were
aiming for something fun, easy to use, and low
pressure. I used that information to guide my early
design decisions, especially around accessibility,
customization, and making interactions feel quick and
rewarding on a small screen.
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“One Day at a Time”

Hailey Bergeson iz a 32-year-old software
developer living in a city studio spartment
with her boyfriend of seven years. They
nope Lo own g home one day and have a
4id or two, but it hasn't been financially
nossible for them yet (in this economy??}

PERSONA: HAILEY BERGESON

Behaviors

= Hailey lives an active life and goes to the
gy at least four times a week, She and
her noyfriend alse enjoy hiking on the
weekend snd other days off

- Afterwork, Hailey likes to relax by
playing video games and escaping into
Instagram Reels. Some of her favorite
games include Stardew Valley and
Animal Crossing

= Hailey enjoys wolunteering at her
neighborhood arimal shelter when she
can and spending time with nephews

Goals

+ Own a small home with enough room to
hawve an outdeor garden

= Have at least two kids some day

+ Be a good inflluence in her communily

- Give back to the world

+ Mentar future developers

Personality Traits Brands
+ Patient + Independent

= Drganized = Introvert

* Caring + Loyal

- Intentional

Pain Points

= Cost of real estate

+ Paying off student leans from
undergrad and grad schaal

+ Dermands from work

+ Dbnoxious neighbors

Motivations

loy & Delight
Financal Sability [

+

Strang Personal Relationships

Making the World Better

©

+ Risk-Awerse

Tamagotchi

pet franchis
smiall nandh

well-being,

Pou

playing games, and

Tamagatchi. created by Bandal,
is one af the pioneering virtual
tfeatures a

vica with & Flayers
pirelaled screen where playars
cara for a digital pet, feeding it,
playing with it and ensuring its

Pou |5 a mabile app virtual pet
game whese players take care
af an alier like pet, feading it,

CUStomizing its appearance,

Nintendogs

Mintendags is a virtual pet
simulatian game series for
Mirtendo D% and 305 systems,
an adopt and care far
avariely ol virlual cogs,
training tham, playing with
them, and taking them for
wialks anc other activities.

My Talking Tom
The "My Talking" serias,
including "Wy Talklag Tom® and
athers, ase mobile 2pps where
players adapt and care fora
wirtual cat {or ather animals),
These apps often feature
warious mini-games and

atlivitian

Digimon

Digimen, short for *Cigical
tonsters,” is a franchisa that
includes virtual pets, viden
and an animated seri

pames
Fleyrrs raise and lrain digital
creatures, which can evolve
and battle cther Digimon.

Hatchi

Hatchiis & mabile apg that
pays hamage ta the classic
Tamagatchi concept, offering
piayers the apportunity to raise
and care for a virtual pet that
evolees aver time,

Webkinz

Wehking is a virtual pet and
sacial netwark tor kids. It
teatures plush toys with unigue
5 b adopt
and care for virtual pels in Lhe
anline world of webking,

Neopets

MNecpets is an orline virtual et
community where players

codas that allaw us

wiarlel,

Cat Condo

Car Condo is a mobile app
where players callect and care
forwvirtual cats, while also
expanding and custzmizing
their cac condas

Littlest Pet Shop

Littlest Pet Shop s both a
physical tay line and a virtual
pergame. Players cellect and
care for & variety of small pets
in the digital warld

Aguatic Pocket

UX | Watch App

Research

I was given a persona that focused on someone with
a busy lifestyle who still wants quick, stress-free ways
to relax. That helped guide my design toward simple
interactions that feel rewarding without taking too
much time.

I also was given a comparative assessment that
allowed me to review a range of classic and modern
virtual pet games. Looking at what worked and what
didn't helped me shape the app around short, fun
tasks that are easy to do on a smartwatch. I wanted
it to feel playful and stress-free, not something that
adds pressure to the day.



¢ = Aquatic Pocket
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Lo-Fi

[ built low-fidelity wireframes to map out the core
actions of feeding, playing, and caring for the virtual
pets. I had five peers test the wireframes and give
feedback on the overall flow, clarity of interactions,
and usability on a small screen.

The feedback helped me spot areas where animations
could be smoother, button placement could be

better, and simple features like feeding needed

more interaction to feel complete. It also confirmed
that the core idea of quick, rewarding interactions
was working and keeping users engaged without
overwhelming them.


https://www.figma.com/design/YyWIAsnZ00OjmHD7U6bO4C/UX-1-Project--4--Virtual-Pet?node-id=1209-11988&t=qSCaNOssu3zw1Ao5-1

Aquatic Pocket

UX | Watch App

Hi-Fi & Solution

The final app design focuses on quick, simple
interactions that feel natural on a smartwatch. Users
can feed, play, and care for their ocean pets with just
a few taps. Clear feedback animations, like bubbles
during feeding or pet reactions during play, make the
experience feel lively without being overwhelming.

This design meets the project goals by keeping the
experience stress-free, easy to navigate, and fun to
come back to. It gives users a way to connect with
their pet in short, satisfying sessions that fit easily into
a busy day.



https://www.figma.com/proto/gINdHfMbuBObDdTaZuFWWn/Hi-Fi-V2---Virtual-Pet?node-id=1283-39&t=X9gf24ZAqX5geGr5-1&scaling=scale-down&content-scaling=fixed&page-id=6%3A49&starting-point-node-id=1283%3A39

.. Eco Engage

UX | Mobile App

Overview

Create a mobile app to encourage sustainable habits
and community engagement through clean-up
events and local resources. The goal was to build an
approachable, user-friendly tool that supports safer,
cleaner, and more connected urban living.

Dates: April-May 2025

Methods / Tasks Tools
« Project brief - Figma
- Empathy map - Adobe Stock

- Comparative assessment
- Low-fidelity prototype
- High-fidelity prototype

Team Members

Emilee Lendon - Designer
Michael Bushyeager - Designer
Hannah Green - Designer
Brady Dotson - Lead




Project Overview

Our project aims to create an app that supports the United Nations' goal
of building sustainable cities and communities in Spokane, Washington. As
the city grows, it faces challenges such as high housing costs, limited
public transportation, and the need for community inclusivity and
sustainable development. We seek to understand the needs of Spokane
residents, particularly those from overlooked groups, and explore how
design can promote inclusivity, safety, and sustainability through digital
tools. Our structured approach involves defining a key problem, identifying
stakeholders, proposing initial solutions, and recognizing potential
limitations. By focusing on community feedback, we aim to ensure our
design addresses the specific challenges faced by Spokane residents.

Project Goals

+ Enhance community engagement by giving residents easy ways to get
involved in urban planning and sustainability. Help build a stronger sense
of ownership and collaboration within the community.

* Promote sustainable practices by providing resources that encourage
eco-friendly choices, like using public transportation and supporting local
green initiatives.

« Improve access to parks and recreational areas by mapping public spaces
and making it easier for everyone, including people with disabilities, to
find and enjoy them.

+ Make public transit easier to understand and use so more people can rely
on it instead of driving, which helps cut down on traffic and pollution.

Other ideas:

* Help people explore Spokane’s historic neighborhoods and local gathering spots so they can stay
connected to the city's identity as it grows.

= Suppert local sustainability efforts by connecting the app to existing Spokane programs. (Sustainability
Action Plan, Urban Runoll Greenway Ecosystem, ¢ich.

+ Share air quality updates and wildfire alerts so people know when it's safe to be sutside and what to do in
an emergency.

= Glve tips and resources for low.waste living, llke composting, recycling, and lacal shops that support maore
sustainable choices.

+ Include links or info about Spokane programs that help with affordable housing or connect people to the
services they need.

» Show which parts of the city are walkable or have safe bike routes to encourage people to get araund
without needing a car.

Rational Questions

What Problem Are We Trying To Solve?

= Cities are built unsustainably and confusingly, with residents having few to no
resources to better both their living situation and the city’s longevity.

« People have no resources to respond to natural disasters.

= People have a hard time affording the necessitates of living in a city such as
housing and transport. They need more options, and ones that they can find
easily.

« Transparency with efforts being made is a big deal for this app.

What Is Our Current Approach And Why Did We Choose It?
« We're still working on solidifying the approach, but we currently are looking at
either an app to help people find sustainable and affordable housing and
transport, or an informational app for the UN goal.

What Are The Ethical Considerations?
= This app's existence would make society more ethical as it would enhance the
ability of people to find the necessities of life while also educating people on
sustainability issues.

UX Specifications

Features:
1. Community Engagement Hub:

+ A platform for residents to share feedback on urban planning projects and
participate in surveys and forums.

2. Sustainability Resources:

+ Alibrary of articles, guides, and videos promoting eco-friendly practices

(e.g., public transportation, recycling, local foods).
3. Park and Recreation Mapping:

+ Interactive maps highlighting public parks and recreational areas with

detailed accessibility information, including paths and facilities.
4. Local Initiatives Connection:

+ Information on ongoing sustainability efforts (e.g., Sustainability Action Plan,
Urban Runoff Greenway Ecosystem), with options to volunteer and get
involved.

5. Transportation and Public Transportation

+ Interactive maps with different public transportation. New ways of

commuting. Cost of these types of transportation. Initiatives taking place.

Eco Engage

UX | Mobile App

Planning

We started with a detailed project brief that outlined
the UN Sustainable Development Goal we were
focusing on, as well as the specific needs of Spokane
residents. It helped us understand the challenges
around housing, public transit, and community
involvement. From there, we defined our problem
space and began shaping the app around local
engagement, accessibility, and sustainability. The brief
gave us a solid direction for building features that
actually respond to community needs.



5. What do they HEAR?

Hear from family and Friends,

= The

= Have you checked out the new community garden?
+ Public transportation is reslly corenient now.
= Community MEeetings are happening this weekend,

From the cormmunicy ar media:

1. Who are you emphasizing with?

+ Feople that are looking for sustainable ways to live.

+ Loaking to volunteering copartunities and events

for sustainalling,

+ Feople who are lnoking for 3 way for different ways to commuta.
= Ao person actively invehied in promoling ervironmental projects or orban

development, looking for ways to engage others.

7. What do they THINK and FEEL?

PAINS

+ Easily lird information about

+ The city is locusing more on green nitiates,
a new recycling program in tovn,
+ Local news coverage about urbsn development plans.

fusture holds.

I |

parks or programs that suit that
persan reeds,

= Will the city really take

sustainaole practices serioushy.

= Fears that there won't be any

Euidance.

= Fears that the pages wanT he

up to date for the community
Eyenls,

+ Frustracions that there will be

recognition or feedback,

Other

5. What do they DO?

+ \We can imagine them looking up events and other susta nable ideas through the
app and it wias easy to navigate the aop o find what they are looking for. The are
happry witn the ook and feel nf the overall design. They are enjoying the calar pallet
that was crafted. They are looking at the community page and are pleased will all the
different organization posting thelr efforts far chelr sustainability plans and what the

Y]

_What do they need ta DO?

= Fincl local events that match cheir availaklity and interests

+ Understand what the event involves (time, location, what to bring)
By sigrup or RSVP

+ teelweloomed and encouraged to join, even if theyre new

+ Bhare ar invite others to participote

+ Leerhelr involement making a difference

GAINS

websites
+ Feels good when ceniouting
Lo o local couse
» Exrited to meet pecple wha
care about similar things
= Mores confident with clear
guidance and structure
« Inspired when they see real —
impact or community turnout
= Motivated by recegnition or
positive feedback

4. What do they 5a¥?

I i
s

3. What do the SEE?

+ Bwenr posrers ard sncial media hizses, but nnt
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Eco Engage

UX | Mobile App

Research

We created an empathy map to understand what
people in Spokane need when it comes to sustainable
living and community involvement. It showed that
many people struggle to find local events, feel unsure
about how to get involved, and often do not have
access to clear or up-to-date information. It also
highlighted what would actually motivate users, like
feeling part of something bigger, being recognized,
and seeing real results.

We also did a comparative research assignment

using Spokane-based data and local tools. A lot of the
existing resources felt scattered, outdated, or hard to
use. That helped confirm the need for a clean, focused
app that puts everything in one place and makes
sustainable choices easier to access.



Eco Engage

UX | Mobile App

Lo-Fi

We started with a user flow chart and wireframes to
lay out how users would move through the app and
interact with key features like sign-up, location, events,
and community tools. These early designs helped us
figure out what content needed to show up when and
how to keep the experience simple and direct.

We shared the lo-fi prototype with people outside of
the group to get a fresh perspective. Their feedback
helped us catch small usability issues, improve visual
contrast, and rethink how we introduced features like
location and community settings. It pushed us to make
the design clearer, more user-friendly, and better
aligned with how people actually explore and engage
with these kinds of tools.



https://www.figma.com/design/kX22BsEaMtM6y8iyKskG7U/UN-Sustainability-App?node-id=55-102&t=DF04dvCZ5pL1TktN-1
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The final design emphasizes clarity, accessibility, and
ease of use. Updates to layout, color contrast, and
navigation improve how users move through the
app and interact with sustainable opportunities in
their community.

The revised screens streamline location setup,
simplify event discovery, and improve the visual
balance across the interface. These changes support
the overall project goals by making sustainable
action more approachable, locally relevant, and easy
to access.



https://www.figma.com/proto/kX22BsEaMtM6y8iyKskG7U/UN-Sustainability-App?node-id=2001-4043&m=draw&scaling=scale-down&content-scaling=fixed&page-id=2001%3A2102&starting-point-node-id=2001%3A4043&t=cXR0NuLqAvYsLbyb-1

w |

509.863.5578
emileelendondesigns.com
emileelendondesigns@gmail.com



