Increase visibility of your producﬁqh the ABOUT YOU shop by running

Sponsored Products campaigns in our self-service tool.




RETAIL MEDIA OPPORTUNITIES

Build your brand awareness on ABOUT YOU through onsite placements, live shopping, social

BRAND AWARENESS & CONSIDERATION

media extensions or by participating in unique events.

BRAND MARKETING

SOCIAL MEDIA + LIVE SHOPPING

EXPERIENCE
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CONSIDERATION & SELL-0UT

Increase your product visibility by sponsoring
products in product category pages, on article
detail pages and in CRM channels.




ABOUT SPONSORED PRODUCTS
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With Sponsored Products you can increase your
products' ranking and visibility within the
categories and on article detail pages in the
ABOUT YOU shop as well as in the ABOUT YOU
CRM channels (Newsletter and Push Notification)

by paying a Cost per Click (CPC) bid.



ABOUT THE SPONSORED
PRODUCTS TOOL
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In the Sponsored Products tool you can create and
optimize your Sponsored Products campaigns and
get valuable insights with our various reporting

functions.



HOW SPONSORED PRODUCTS HELP
YOU GROW YOUR BRAND

PUSH SHORT TERM
SALES

TRACK RETURN ON AD
SPEND ON A DAILY BASIS

MAKE USE OF
LONG-TERM BENEFITS
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HOW IT WORKS
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Product placed in More More More
higher positions impressions clicks sales
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By adding a CPC to your products, they will rank higher in the sorting when compared to their

organic position. This generates incremental sales of 4% to 20%.*

There are no fixed slots for Sponsored Products, instead they are mixed in our personalized

sorting algorithm within product category pages to deliver an inspirational shopping

experience.

*Source: ABOUT YOU A/B Test in June 2022 (5% to 20%) & in July 2023 (4% to 20%); Results are highly influenced by the CPC and product selection used at the time.



INCREASE YOUR BRAND PERFORMANCE
AND PRODUCT SCORE

PRODUCT RANK

BRAND
PERFORMANCE

PRODUCT SCORE

BRAND PRODUCT SCORE
PERFORMANCE
Brand Likes Content Total Net Sales
Interaction (by brand)
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Chance of a click

Net Margin after Net Sales
returns (by product)
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BRAND AWARENESS
CAMPAIGNS

SPONSORED PRODUCTS
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EXAMPLE OF A BRAND AND PRODUCT R
DEVELOPMENT WITH RETAIL MEDIA
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Benefit from long term growth by running Brand Awareness Campaigns and Sponsored Products Campaigns in combination.



TIPS FOR YOUR CAMPAIGNS

START BROAD

Including a wide product and country
selection..

Helps to provide valuable insights to
optimize future Sponsored Products
campaigns.

ALLOCATE ENOUGH BUDGET

Make sure you have allocated enough
budget to allow your campaigns to run
effectively.

We offer a CPC per country option, with
different minimum CPC* values for each
country.

Adjust the CPC per country based on
campaign performance.
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STEER CONTINUQUSLY

Let the campaign run for 1-2 weeks
before making changes.

Adjust the campaign regularly until
performance stabilizes. Once stable, reduce
the frequency of changes and let it run as
an always-on campaign.

*minimum CPC per country:


https://services.aboutyou.com/api/v1/assets/download/21

HOW TO CREATE A CAMPAIGN

HOW TO GET STARTED

e Setacampaign name

e Seclect the countries

e Select the operating model and/ or merchants

e Define the buy box share

e Define a campaign goal

e Define the assortment you want to push

e Setabudget

e Seta CPC bid - we recommend dynamic CPC bidding
e Schedule your campaign and receive the first

performance data one day after the first active day
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3 OPTIONS TO INCLUDE PRODUCTS
Products
Select an option for how you want to add products to your campaign.
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All Products Specific Attributes Specific Products
. t Adds all current an Manually add certain
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ARE YOU INTERESTED IN USING THE
SPONSORED PRODUCTS TOOL?
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START NOW

Reach out to your Retail Media Manager
or Partner Manager and let them know
that you would like to start your first

campaign.

SR
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SUBSCRIBE TO OUR NEWSLETTER

Stay up to date about new and upcoming
features, webinar dates and the Sponsored

Products roadmap.

Retail Media Manager:
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&
ADDITIONAL SUPPORT

Check the help section in the tool
(question mark icon in the bottom right
corner) to find out more about campaign

strategies and the FAQs.


https://share-eu1.hsforms.com/1NqAQQfXITvu5VK5LD9g4Wg2c2t09?utm_medium=email&_hsmi=105314829&utm_content=105314829&utm_source=hs_email
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