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On a scale from 1 - 10,
now much do you like
networking?



On a scale from 1 - 10,

how important do you think
networking is for professional
SUCCESS?



Networking in Germany

o 4/% enjoy networking
o 43% find networking
uncomfortable

But everyone agrees: networking is
important for professional success




LinkedIn

Connect to
opportunity




Successful networking with LinkedIn

Your Profile

Your profile is like your
digital business card and
the basis for successtul
networking on LinkedIn.

Your Network

Your network is the door
to new career opportunities
and professional
inspiration.

Your Content

Your content and
engagement are the key
to your visibility
on LinkedIn.



Successful networking with LinkedIn

Your Profile

Your profile is like your
digital business card and
the basis for successtul
networking on LinkedIn.

Your Network

Your network is the door
to new career opportunities
and professional
inspiration.

Your Content

&2

U

Your content and
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The Basics

e (Choose an

up-to-date profile picture

that shows you authentically

* \isualize the topics you are interested

in with your

banner

* (Choose a meaningful title and pay

attention to

* Astrong Lin

the first 2-8 words

kedIn headline for recruiters

should be clear, concise, and keyword-

rich, highlig

nting their expertise and

target audience.

Christopher Willridge, MPA @ +e/Him - 3rc o Miguel A. Elias, APLC
Human Resources Professional | Diversity & Inclusion Leader | Invested

in Long-term Success | Character before Credentials | Hire people for O Texas Southern University
“who they are” first; "“what they know" second |

Greater New Orleans Region - Contact info

500+ connections

ficts S o 4 \‘
| View in Recruiter ) kMore/




Choose a profile picture that stands out

@ (X
Like colour? Proud family dad
@ X
Something more retro? Ohh that's cute
e "

Blurred city scape effect? Which one is Sam?




Record Your Name

Pronounce your name for others and
make a great first impression.

Hold to record

Slide away to cancel — U pd Qte Oﬂ mO bﬂ e

Record your name

» 10 secs, limit background noise

* Hold phone 4in away

Audio recording guidelines

(@ All LinkedIn members)




Add your pronouns

Show up as your authentic selft.

Include your short

presentation - also known as
an “elevator pitch”

Add your professional
experience, education and
volunteer work




Draft a compelling
summary

Your short presentation - also
known as an “elevator pitch”

Who am |7
What experience do | have?
What do | want to achieve?

Tip: use headings and
paragraphs for better
readability

About

At LinkedIn, my role as a Senior Talent Acquisition Business Partner revolves around orchestrating strategic hiring
initiatives that are tightly aligned with our business goals across the EMEA region. Our team's commitment to fostering an
inclusive work environment has been instrumental in propelling Linkedin's growth, with a keen emphasis on the
development of a diverse talent pipeline.

With a strong track record in talent strategy consultation and internal hiring process optimization, | emphasize a
consultative approach, providing actionable insights to hiring managers. My role as a trusted advisor ensures a seamless
recruitment process, enhancing the employee experience and supporting LinkedIn's commitment to diversity and talent

development.

Make it about you

Many recruiters use their summary to

rave about their company and forget

that it needs to tell a story about them.

Use this space to establish your own

brand

Tell a story

Help potential candidates to get to
KNnow you by sharing why you are
passionate about what you do and

what your goals are.

Write in the first person

Writing in the third person isn't
necessarily wrong, but it can sound
impersonal. There's no need to be

overly formal. Be yourself!




Feature Content

Bring your story to life by

pINNING
you're p

rich

media content

‘OUC

of to your

‘Featured’ section

Don't forget to feature rich
media content throughout your

orofile

Solving High-Volume Recruitment: How Daniel
Wellington Thrives with Alva

alvalabs.io

A piece on how we use recruitment tests as a
complement to our recruitment processes.




Detail your work
experience S

Notify network

If enabled, your network may be notified of this job change, education changes, and work anniversari
these are shared and when

Title*

[ Senior Accountant

Employment type

Add your professional experience,
education and volunteer work (T

Description

Wh .t d .th m n / n . ’t Responsible for up to 25 clients (from data input and general ledger accounting through financial)
O Oes e CO pO y U ]VerS] y throughout the year in various industries including restaurant, retail, medical and clinical, plumbing,
property management, construction, trucking and transportation, attorney and legal services, and many

d O? more.

l Phoenix, Arizona

148/200

What is/was your role in the
company’?

I'm currently working in this role

Start date*
[ June 2017

What impact did you have?

Present

What skills have you learned?




Add volunteer
experience

* Members who add volunteer

experience get up to 6X

more Profile views than those
without




Leiter Umweltmanagement
Sep. 2016 - heute

Entwicklungsingenieur Ad d O CO re e r b reO k

Nov. 2015 - Aug. 2016

Berufliche Auszeit

Um die Welt gereist. o DOnlt be Ofrcﬁd Of “ngS" 'in your Cv

Kulturelle Vielfalt lieben gelernt.
Jul. 2015 - Okt. 2015

* Add your career break to your protile.

* Explain what you learned during this
Entwicklungsingenieur t]me le’]d Odd yOU [ Sk]”S

Apr. 2011 - Jun. 2015

Studium Maschinenbau
Apr. 2008 — Mar. 2011

Weil uns jede Auszeit weiterbringt. o
Berufliche Auszeit - jetzt neu fiir dein LinkedIn Profil. LlnkEd m




Skills, Skills, Skills

Grow your audience with creator mode

= People will be encouraged to follow you and your follower count will be shown in your intro.

= Your content will be showcased more prominently in your activity section.

ou can also show topics you post about in your intro.

Members who add O or more

skills receive up to 1/X more

Sarah King

Protile views mp—

1.3k followers

Follow

Recruiters filter by skills when
searching for candidates

Skills can be specitied in the info
box, in the skills section, and in
the work experience.




Add job preferences

e O
Tell us what kind of work you're open to S h OW YO U re p e n
Add title + tO \/\/O r k

Job locations*

Phoenix, Arizona X Add location + Choose who sees you're open*

Start date @ Share with all Linkedin members

|:. immediataly Pavackivelzapplving Adds the #OpenToWork photo frame

This could include people at your

u:-:u Flexib|e‘. I'm casua”y |ooking current company, recruiters, and

Add by clicking ‘open to’ button

Job types : Share with recruiters only j
) People using LinkedIn's recruiter product

d sel T di iob ’

Full-time v/ Remote + Contract + We take steps not to show recruiters at O n Se eCt .I n .I n g O n eW ] O °
your current company you're open to

Temporary + new jobs, but we can't guarantee

complete privacy.

~u &
Ly Choose who sees you're open* Learn more about your privacy
W

Specify job preferences and
choose visibility settings.

more likely to be noticed
by recruiters.




Recommendations Ask for a recommendation / ‘ ae q U eSt O

Received (14) Given (3)

(
Terence Welch | have been working with Sarah for past 5 years. Unlike re C O I I I I I l e I I d O -t-l O I I
Senior Financial Analyst at H&R Block, she stands by her work, when we had

Mintome inquiry she took care of it, and sorted it out with endless
J‘IJ'V 15}25017;1 Terence was a patience. Being a small business owner, last thing we
client of Sarah'’s

want is to answer constant IRS automated letters.

#ﬁ Paul Warhtell Back in 2012 with tax season closing in quickly, | needed
) VP. Marketing at Creative Co. to find someone that | enjoy working with. As a
April 15, 2017, Paul was a client self-employed individual, | really appreciate people that

of Sarah's are hard working, honest, and forthcoming. Sarah is all of ® R d .t * h ]
that and more — couldn’t recommend her more. eCO m m e n O ] O n S e p
o

shon e build you credibility and

validate your skills




Master Your D o P

Date posted ~ Experience level ~ Company ~ Remote ~ Easy Apply All filters

Job Search .

30,751 results

Sales and Marketing Operations Manager Sales and Marketing Operations Manager (m/w/d/x)

(m/w/d/x) Berlin, Germany - 3 weeks ago - 43 applicants

fitbox GmbH

Berlin, Germany (Hybrid) v Hybrid Full-time

@ Response time is typically 4 days 1 of 10 skills match: Customer Relationship Management (CRM)

Search by criteria like job title,

. Viewed - Promoted - [[f] Easy Apply I Easy Apply Save
]OCOt O n 4 re m Ote WO rkr CO m pO ny Merchandise Manager (m/w/d) -

GIIR Germany GmbH (HSAD) Stand out to the employer by marking this job as a top choice when you

Or 'i n C U S_t ry Eschborn, Hesse, Germany (On-site) apply. Learn more

Promoted - [f§] Easy Apply

PREMIUM
Senior Market Intelligence Manager (m/w/d) Your Al-powered job assessment

Set jo b O] e rtS for n eW jO bS th Ot ﬂi Norddeutsche Pflanzenzucht Hans-Georg Lembke KG

Holtsee, Schleswig-Holstein, Germany (On-site)

match your search

Am | a good fit? Tailor my resume How can | best pc )

Kundenberater fiir Medienvertrieb - Teilzeit About the job
(m/w/d)
eve rO e O U r n etWO rk O n d O S |_< advercharge Die fitbox® Unternehmensgruppe gehort zu den Top 3 EMS Fitnessstudioketten weltweit.
o g y Siegen, North Rhine-Westphalia, Germany (Hybrid) 2011 ging es mit einem einzigen Studio in Munchen los. Daraus wuchsen seit 2015 mit

_ der Expansion und Vergabe von Franchiselizenzen insgesamt tUber 200 Standorte, sowie
-Or refe rrO] S Promoted - 10 applicants - [fijj Easy Apply neue Franchisemarken mit einzigartigen und innovativen Gesundheitskonzepten heran.




Successful networking with LinkedIn

Your Profile

Your profile is like your
digital business card and
the basis for successtul
networking on LinkedIn.

Your Network

Your network is the door
to new career opportunities
and professional
inspiration.

Your Content
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Your content and
engagement are the key
to your visibility
on LinkedIn.



Network




Connect with people you
something in common wit

nave
N, whose

job or company you find interesting.

Don't underestimate the power of
2nd and 3rd grade connections for

new opportunities.




Add a note to your invitation X

LinkedIn members are more likely to accept invitations that include a personal

Personalize your invite with a
B message, saying who you are,
00759 where you know each other
Cancel from or why you would like to

\* connect.

y

CNachricht) CMehr )

Elizabeth Nwafor - 2. [ 4 VWobinichzuhause Don't be shy!

Traveler | Content Creator | LinkedIn Expert EX? University of East Lofdon
Munchen, Bayern, Deutschland - 500+ Kontakte - Kontaktdaten




L everage your
@ S s e + Follow network

1yr-®

I'm #hiring for a Program Manager Il in #Bangalore on our GTM Vendor

Solutions team, handling LMS. If you're up for joining us as we expand in

#APAC, please #apply via the link below! For more details about the role, One Of Lmked In S g reqtest
DM me or contact James Maximilian Kwa (B54F) . treng the is the abil; ty o
riectProaram Manager 2 discover job opportunities

jobs smartrecruters.com through your network —
turning a connection into your
next opportunity.

3 comments - 12 reposts

A Like & Comment ) Repost “7 Send
p




Successful networking with LinkedIn

Your Profile

Your profile is like your
digital business card and
the basis for successtul
networking on LinkedIn.

Your Network

Your network is the door
to new career opportunities
and professional
inspiration.

Your Content

Your content and
engagement are the key
to your visibility
on LinkedIn.



Your Content

M
-~

LA S
-




How often do you post on

| inkedIn?



VWhat

C) | don't
D) | don't
— ) Somet

are the barriers?

A) | don't have anything important to say
B) | don't want to be a showott

know what to post
know how to write a good post

ning else?




don't have anything important to say
don't want to be a showoft
don't know what to post

Tune into your topics, that
you find important.

» @

Create a list of ideas and write
a post at a later point.

News, trends, personal
expertise, interests, business
updates




Create a post

;El Daisy Hunter
|
) (@ Anyone v)

What do you want to talk about?

#management

+ @& O @

| don't know how to write a
good post

Celebrate an occasion Share that you're hiring
Find an expert Create a poll

Offer help




Michael Krause - st oo
Managing Director Central Europe at Spotify
Tw @

« Cook your pasta right with Spotify « BeSt PrO Ct-i Ces

Very creative brand activation by Barilla Group. To have the perfect al dente

pasta you just have to chose the right playlist on Spotify which will end once the 'AUtheﬂhC]tyl Be QUtheﬂtiC Clﬂd Odd d
pasta is ready.
oersonal layer.

But don't eat too much to not have vomit on your sweater from Mom's Spaghetti

e \/alue add! Start conversations or share your
point of view with your network.

#brandmarketing #Pastaplaylists #Playlistmarketing
Well done Gianluca Di Tondo & Team

e |nclude a photo or video

® [ag relevant @people

e Use about 2-5 #hashtags from broad to
niche to gain

by X4 o it
g~ % @ 3

these barilla X spotify playlists tell you how long you should cook your pasta

designboom.com « 2 min read

O DO 1,394 - 83 comments



..

.

Laura Bornmann (she/her) « [j} - 1.
Managing Director STARTUP TEENS & GenZ Talents | Linkedin Top Voic...
2 Wochen - Bearbeitet «+ ®

®

Put an end to managers who are offended when employees quit!

I've heard of a wide variety of negative experiences, all of which are current:
managers get angry, ignore, bully, or talk badly about employees who leave
the company.

This is not only childish, but in times of employee shortages, rising turnover
rates and social media, it is one thing above all: unwise.

On the one hand, these employees are guaranteed never to come back, and
on the other hand, they will not care much about a good image of their former
employer.

It is much wiser:

_ Honestly question the reasons

_ To find out what needs to happen for the employee to stay after all
_ Valuing the employee and their past performance

_ Hold the door back open

_ Maintain contact even after the change

A culture of separation and offboarding must be given a higher priority today!

What do you think? What experiences have you had yourself?

8@ 3979 465 Kommentare - 77 direkt geteilte Beitrage

Best Practices

® s based on own expertise and experience.
e Starts with a strong hook.

e ls linked to a current situation in the world of work.

e Provides clearly structured impulses tor other
orofessionals.

e[ nds with an opinion and a call to action that invites a
discussion.




I'_,f Start a post [O) LK

g)

My amazing colleague Liz Li joined me today to elaborate on an important
comment she made on my post from a few weeks ago, which definitely expanded
my thinking. Always super appreciative of the comments and it was very fun to
have my first guest walker. :) #thinkaboutit #equity #salary

Mt
'.P

CC@ C

Damel Shapero + Follow ***

How to drive engagement?

e (Questions can get up to 0% more comments

e inks to articles can get 457% more engagement

® [op tips and "best of" lists get to 407% more clicks

e \/ideos are the most powerful for engagement




Post what you would like to
read yourselt



\What makes you feel good
when you post something?



Elfried Samba (He/Him) - 1st
Butterfly 3ffect | IOCONIC | Ex-Gymshark

&
\;'.
G

What's your biggest LinkedIn pet peeve?

Networking is a Give & Take

me, accepting a
new connection request

You don't have to start from scratch 1o make an
IMmpact.

Comment on posts you find interesting and continue
Sy auaona: to participate in those conversations:

£30k in under 10 days.
do you have time today to

hear how we can provide
value to you?

e Add O unigue perspective to a peer’s post.

4 months ago - Edited

727k &) 371 l:)_] 171 7

e Ask questions or pose a different point of view.

ﬁ‘ .| Tell them why you find this funny... @ )

Most relevant =

‘/3 Elfried Samba (He/Him) [ LL® 3mo <=

Butterfly 3ffect | IOCONIC | Ex-Gymshark

What's your biggest LinkedIn pet peeve?

Like 9 - Reply 21
Q‘. Gaby Wasensteiner (She/Her) - You 3mo ee-
- Sr. Brand Manager & Career Expert @LinkedIn | Work...

Messages from sales people, offering to help me grow
brand awareness for my company on LinkedIn. Check
where | work....

Like 64 - Reply

\3 Elfried Samba (He/Him) [T

Butterfly 3ffect | IOCONIC | Ex-Gymshark

Gaby Wasensteiner LMAO i'm screaming

— Funny 4 - Reply



Successful networking with LinkedIn

Your Profile

Your profile is like your
digital business card and
the basis for successtul
networking on LinkedIn.

Your Network

Your network is the door
to new career opportunities
and professional
inspiration.

Your Content

Your content and
engagement are the key
to your visibility
on LinkedIn.



Small steps with 15min each day

Your Profile

Update your protile and
add new skills

Your Network

Send a new connection
request or a message to an
existing contact.

Your Content

Like, share or comment on
A POst






'''''

Thank you

Linked [}
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